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Lake Wobegon, Minn., takes on a souvenir life
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of the East. fore setting up his own, Fanden As
In Cat. He ihe Utle 88 &
Oz, alss, s not in the futlle attempt (0 inform people that
business. [t lacks a savvy his. & short
marketing agent such as (he A. In 1982 he moved 1o San
thal serves another imaginary <o to work on the Levi's account for
cale: Lake Wobsgon, Minn. Foote, Cone and Belding He still
intends 1o visit there 4
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