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One public

By TOM JORY
Ansciates Breu

NEW YORK — “A Prai-
rie Home Companion,”
heard each weekend by
an estimated 2 mllllon
faithful, is the loudest
manifestation of a pro
gram service that some
consider & model for pub-
lic radio in this country

The show, combining
an eclectic mix of
bluegrass, country and
folk music with a special,
down-home brand of hu
mor, Is broadeast live
from the World Theater
in St. Paul, and occasion-
ally elsewhere, every Sat.
urday night. Only one
other public radio pro
gram, the nightly news
show “All Things Consid-
ered,” from Washington,
has a larger audience,
about 25 million

“A Prairie Home Com-
panion” s produced by
Minnesota Public Radio,
which has grown in 18
years from a single sta-
tion to a network of nine,
supported by about 50,000
subscribers who will con-
tribute more than $1.78
million to MPR in 1983,

MPR is a robust survi-
vor in an unstable envi-
ranment for non-com-
merclal radio. National
Public Radio, of which
MPR s a member, recent-
Iy cut $2.8 million from its
1683 budget, a bit of sur-
gery that led to the dis-
missal of at least 30 em-
ployees and cancelation
of “The Sunday Show" af-
ter May 1.

The congressional ap-
ropriation for public
casting — Including
television — has dipped
from $172 million in 1982
to $137 million this year,
and will shrink even

more, to §130 million, in
1684,

Despite a decline in
federal support, the Min-
nesota network has main-
tained a balanced budget
that will increase spend-
ing from #4.5 million for
1982 to $5.4 million for
the current fiscal period.

‘We succeed only to
the extent that we pro-
vide a quality that people
are willing to pay for,”
says Willlam H. Kling,
MPR's president.

That includes a full
complement of news and
public affairs, some of it
for sale to commercial
stations, and weekly con

Network, Including two
news shows from the Ca-
nadian Broadcasting
Corp., “As it Happens™
each weekday evening,
and “Sunday Morning.”

APR was created a year
ago by the Minnesota sys-
tem and stations in New
York, Los Angeles, Cln
cinnati and San Francisco
o produce, market and
distribute quality pro
gramming to non-com:
mercial stations across
the country

MPR operates, in addi
tion, the Minnesota News
Network for small,
mostly rural, commercial
radio stations in the state,
publishes Minnesota

certs of the

and

and St. Paul Chamber or-
chestras, both of which
are provided live to other
public radio stations
across the country.

In fact, MPR distributes
& half-dozen continuing
programs and a number
of special productions to
the members of the
American Pnbllr Radio

HIG '|

other prod
them drawing on the pop-
ularity of ‘A Prairie
Home Companion.”

And the Minnesota sys-
tem is bidding now, as a
partner with Continental
Cablevision, Inc., for the
cable TV franchise for St.
Paul.
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“1 prefer to think of it
as another form of com-
munications.” Kling says
of the cableTV venture,
in which the MPR-Conti
nental proposal is one of
three before St. Paul’s
city fathers. “We've been
publishing a magazine,
producing books and re-
cords. It's mot getting us
into television, it's just ex
tending our involvement
in thons.”

bership, to 60,000, by the
end of 1984, increase cor
porate support and ex
plore new sources of rev
enue. The membership
drive is ahead of sched
ule, and Kling says the ef-
fort to enlist the help of
the business community
is on track

MPR encourages sup-
port from corporations
and foundations based in

The sale or exchange of
services for financial gain
— MPR would share in
the profits of a cable fran
chise in exchange of use
of expertise and facilities
— Is part ol an overall
economic plan designed
to compensate for the de-
cline In federal support.

Ki says MPR set out
in 1881 to double mem-
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A , Including Car
gillp Inc., HB Fuller Co.,
and IM Corp., and will re-
celve at least §535,787
from corporate under
writers In 1983, The
Pillsbury Corp. recently
announced a program to
match new corporate
contributions to MPR this
year.

Inspired leadership —
Kling credits an open-
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minded board — is a fac
tor in the MPR success
story, but the president
says there is another,
more basic element in
volved

“We are a singlepur
pose organization, not re-
lated 10 a university. not
tied to a TV llllll}ll
Kling says “We are
ned solely with mlm,
that, | think, is the
major differe be
tween us and others in
public radio, who must
consider the political im
plications of anything
they decide to do.

“1 wouldn't be in favor
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radio network beats the odds

of federal funding going
out of existence,”

when we were
getting started, we
wouldn't be where we are

now.”
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